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BE AT THE HEART OF EMS IN Our TEAM
MINNESOTA ;

Sarah Zayas

Every January, the Duluth Entertainment Convention Center transforms Conference & Expo Coordinator
218.726.0070

sarah@arrowheadems.com

into the epicenter of emergency medicine. As Minnesota’s most-attended
EMS conference, Arrowhead EMS provides a unique platform to engage

with over 700 medical professionals daily. Our attendees don't just Adam Shadiow
participate in education; they seek the tools, technology, and Executive Director
partnerships that will improve patient outcomes across the region. 218.428.3610

adam.shadiow@arrowheadems.com

UNRIVALED ACCESS: For five days, the region’s most influential
decision-makers aren't behind desks, they are on our floor. From rural
squads to metro trauma centers, the influencers from Minnesota,
Wisconsin, and beyond are here to meet you.

Contact us with your BIG ideas and
we will work to make them real!

A MASSIVE STAGE: With 28,000 square feet of high-energy exhibit
space, your brand doesn't just sit in a booth, it anchors the experience.
We create the traffic; you create the connections.

PROVEN LEGACY: Now in our 46th year, Arrowhead EMS is the
most-attended event in the state. We've built the trust; now we're
inviting you to leverage it.

Don’t just attend—influence. Reserve your sponsorship or booth for

the 2027 Arrowhead EMS Conference & Expo today to guarantee your
organization's presence at the forefront of the industry.

GOINGTHEDISTANCEFOREMS.COM 2



THE FACES OF THE NORTH
A Strategic Audience Analysis

The Strategic Systems Director

Profile: Regional EMS Directors & Municipal
Chiefs

Overview: This segment represents the executive
layer of the North. Based on our registration data,
nearly 28% of our audience falls into this leadership
category. These individuals are responsible for the
long-term sustainability of EMS systems across vast,
often rural, geographies. They are tasked with
balancing tightening municipal budgets with the
need for high-performance technology.

Operational Reality: In the North, "reliability" is a
clinical requirement. A Director from a service like
those that attend are managing fleet logistics where
the nearest level-one trauma center may be a
two-hour drive (or more) away. They attend
Arrowhead to vet enterprise-level solutions, from
ruggedized ambulances to cloud-based PCR (Patient
Care Report) software that can maintain connectivi-
ty and performance in sub-zero environments.

The Critical Care Practitioner

Profile: Flight Paramedics & High-Acuity Special-
ists

Overview: This segment comprises the "clinical
influencers" within our audience. Representing high
functioning organizations, these practitioners
operate at the highest level of the scope of practice.
They are early adopters of medical technology and
are often the internal advocates who recommend
specific clinical tools to their Medical Directors.

Operational Reality: These individuals operate in
"extreme medicine" environments; high-vibration
rotor-wing cabins, roadside extractions, and critical
care transfers. They evaluate gear based on tactile
response, battery life in cold weather, and ease of
integration. For a developer of diagnostic or airway
technology, this group serves as the ultimate litmus
test for product durability and efficacy.

By aligning your brand with these core segments, you are not just reaching 650+ professionals; you are anchoring
your product as a staple within a rugged, high-spend market that defines the standard for rural clinical care.
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THE FACES OF THE NORTH
A Strategic Audience Analysis

The Regional Workforce Educator

Profile: Training Officers & EMS Program Coordi-
nators

Overview: Educators at Arrowhead are the "force
multipliers" of the region. They are responsible for
the initial certification and continuing education
(CE) for hundreds of responders across the North.
Their objective is to find scalable, high-fidelity
training solutions that can bridge the gap between
metro standards and rural volunteer reality.

Operational Reality: A Training Officer from a
county system or a regional college is looking for
equipment that can be used repeatedly without
failure. They are the primary purchasers of simula-
tion manikins, interactive educational software, and
clinical training aids. By engaging this segment, a
partner influences not just one sale, but the "stan-
dard of care" taught to an entire generation of
Northern responders.

The Multi-Mission First Responder

Profile: Fire-Based EMTs & Independent Rescue
Leads

Overview: This represents the largest volume
segment of our conference. Often serving in
dual-role capacities (Fire and EMS), these respond-
ers are the "boots on the ground" in communities
like Aitkin or Mountain Iron. They are the primary
end-users of every piece of consumable gear and
personal protective equipment (PPE) on the market.

Operational Reality: For these responders, gear is
personal. Because they often operate in "multi-mis-
sion" environments such as rescue, fire suppression,
and medical. They value equipment that is
"over-engineered" for toughness. This group seeks
high-durability apparel, advanced lighting solutions,
and ergonomic trauma bags that can withstand the
physical rigors of a Northern winter. They are the
brand-loyalists who ensure your product becomes a
staple in the station house.

By aligning your brand with these core segments, you are not just reaching 650+ professionals; you are anchoring
your product as a staple within a rugged, high-spend market that defines the standard for rural clinical care.
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AUDIENCE PROFILE

28% Administrative Density

Nearly one-third of our attendees hold titles of
Director, Chief, or Manager. These are the
individuals responsible for system-level logic
and long-term procurement.

72% Frontline Influence

While our leadership signs the contracts, our
clinical specialists—Paramedics, Flight Nurses,
and Educators—are the primary internal
influencers who drive product adoption and
clinical preference.

100+ Unique Agencies

Your brand isn't just reaching a crowd; it's
entering the ecosystem of over 100 distinct EMS
agencies, fire departments, and healthcare
systems across the North.
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BE A SPONSOR

For 45 years, the Arrowhead EMS Conference and Expo has been the
annual heartbeat of the first responder community in Minnesota and
Wisconsin. This is where rural volunteer squads and urban trauma
teams converge to sharpen their skills and prepare for the challenges
of tomorrow.

As a sponsor, your involvement goes beyond traditional marketing.
By partnering with us, you make a strategic investment in the clinical
excellence of our region. You are standing shoulder to shoulder with
the first responder, paramedics, nurses, and physicians who power
our healthcare systems. This demonstrates a clear commitment to
those who dedicate their lives to the service of others.

Our 2027 sponsorship packages are designed to align your brand with
this tradition of excellence. We offer a platform that combines high
impact visibility, including dominant placement in our 28,000 square
foot expo hall, with the unique opportunity to be seen as a true
advocate for EMS education. Your support ensures that life saving
training remains accessible and affordable for every provider.

We are truly grateful for your consideration and for your continued
dedication to the emergency medical community. Thank you for your
partnership and for helping us make the 2027 Arrowhead EMS
Conference our most impactful year yet.

Sarah Zayas| 218.726.0070 | sarah@arrowheadems.com

CONNECTION

Build and maintain the
critical relationships that
define our emergency care
systems. Your partnership
supports the first responders
who save lives and protect
our communities.

VISIBILITY

Champion first responder
education and establish your
brand as a pillar of support.
By sponsoring, you become
the face of innovation for the
regional EMS community.

VoICE

Engage directly with service
leaders and frontline
providers. Use this platform
to build brand loyalty,
introduce new projects, and
foster long-term
collaboration.
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FROM OUR FRIENDS

Customer visits and talking with potential new customers was my most

impactful experience.
- Exhibitor

Excellent... Overall just a great way for people to gather IN PERSON to
improve patient care.
- Attendee

We look forward to this as an opportunity to network with everyone
from across the region.
- Sponsor
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EDUCATION
CHAMPION

$10,000 - 2 Available

Education Champions support the high visibility education programming
delivered to participants.
Champion is AEMSA’s highest level of Conference Sponsorship.

Education Champions exclusively have the opportunity to address the
entire general session audience and welcome your choice of one of the

Keynote presenters.

Additional Education Champion Benefits:
* Premier Access: 5 complimentary full-conference registrations and 5 dedicated expo staff
registrations.
® Anchor Expo Placement: Center end-cap booth located at the Expo entrance (alternative
locations available upon request).
¢ Elite Branding: Most prominent logo placements throughout the venue, including a
high-impact 5’ x 15’ banner.
® Priority Media: Full-page color advertisement in the Official Conference Program.
* Legacy Status: First right of refusal for 2028 sponsorship.

Comprehensive Brand Exposure:
* Digital Visibility: Logo featured on the conference website and high-traffic digital
displays throughout the DECC.
* Physical Touchpoints: Logo displayed on large-format "Thank You" signage and
high-visibility entry door window clings.
* Exclusive Access: Priority access to premium a la carte branding opportunities (e.g.,
participant mugs, pens, and lanyards).
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TECHNOLOGY
CHAMPION

$10,000 - 1 Available

The Technology Champion will exclusively support the connectivity
technology available to participants.
Champion is AEMSA’s highest level of Conference Sponsorship.

Technology Champion will be the presenting sponsor for the
Conference App.

Custom branded logo splash pages will be presented each time a
participant opens the app or joins the WiFi network.

Additional Technology Champion Benefits:
* Premier Access: 5 complimentary full-conference registrations and 5 dedicated expo staff
registrations.
® Anchor Expo Placement: Center end-cap booth located at the Expo entrance (alternative
locations available upon request).
¢ Elite Branding: Most prominent logo placements throughout the venue, including a
high-impact 5’ x 15’ banner.
* Priority Media: Full-page color advertisement in the Official Conference Program
* Tech-Driven Exposure: Priority logo placement on all high-traffic digital displays
throughout the venue.
* Legacy Status: First right of refusal for 2028 sponsorship.

Comprehensive Brand Exposure:
* Digital Visibility: Logo featured on the conference website and high-traffic digital
displays throughout the DECC.
* Physical Touchpoints: Logo displayed on large-format "Thank You" signage and
high-visibility entry door window clings.
* Exclusive Access: Priority access to premium a la carte branding opportunities (e.g.,
participant mugs, pens, and lanyards).
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SOCIAL HOUR
SPONSOR

$10,000 - 1 Available

Exclusive sponsor of the Friday evening social hour at the DECC

immediately following the conclusion of all sessions.

Additional Social Hour Sponsor Benefits:
* Event Host Recognition: Exclusive branding as the primary host of the conference’s
premier networking event.
¢ Full-Page Feature: Full-page color advertisement in the Official Conference Program
including an interactive digital hyperlink.
* High-Impact Signage: Logo featured on a dedicated 3’ x 8’ banner prominently
displayed in the Social Hour venue.
* Legacy Status: First right of refusal for 2028 sponsorship.

Comprehensive Brand Exposure:
* Digital Visibility: Logo featured on the conference website and high-traffic digital
displays throughout the DECC.
* Event-Specific Visibility: Custom table-top signage prominently displayed on all guest
tables during the social hour.
* Digital Presence: Logo featured on high-traffic digital displays throughout the venue and
on the conference website.
* Official Recognition: Corporate branding included in the Official Conference Program.
* Exclusive Access: Priority access to premium a la carte branding opportunities (e.g.,
participant mugs, pens, and lanyards).
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PLATINUM
SPONSOR

$6,000 - 6 Available

Platinum Sponsors have first access to premium end cap locations in the

expo hall.

Additional Platinum Level Benefits:
* Enhanced Access: 4 complimentary full-conference registrations and 4 dedicated expo
staff registrations.
* Premium Expo Placement: Choice of a high-traffic end-cap or double vehicle space in the
Expo Hall (alternative locations available upon request).
* Targeted Advertising: Half-page color advertisement in the Official Conference Program
including an interactive digital hyperlink.
* High-Impact Signage: Logo featured on a dedicated 3’ x 8’ banner prominently
displayed within the venue.
* Legacy Status: First right of refusal for 2028 sponsorship.

Comprehensive Brand Exposure:
* Physical Touchpoints: Logo featured on large-format "Thank You" signage and
high-visibility entry door window clings.
¢ Digital Visibility: Logo featured on the conference website and high-traffic digital
displays throughout the DECC.
* Official Recognition: Corporate branding included in the Official Conference Program.
* Exclusive Access: Priority access to premium a la carte branding opportunities (e.g.,
participant mugs, pens, and lanyards).
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GOLD SPONSOR
$4,000 - 10 Available

Gold Sponsors have access to rear end cap locations in the expo hall near

the participant refreshments.

Additional Gold Level Benefits:
* Professional Access: 3 full-conference and 3 dedicated expo staff registrations.
* Premium Expo Placement: High-traffic rear end-cap or single vehicle space.
* Featured Advertising: 1/3-page color ad in the Official Conference Program with
interactive digital hyperlink.
* Custom Signage: Logo featured on a dedicated 2’ x 5’ banner and collective "Thank You"
displays.
* Digital Presence: Featured branding on the conference website and digital sponsor
galleries.
¢ Official Recognition: Logo included in the Official Conference Program.
* Priority Access: Early selection of premium a la carte branding opportunities.

SILVER SPONSOR
$2,000 - Unlimited

Additional Silver Level Benefits:
* Core Access: 2 complimentary full-conference registrations (includes full access to all
educational sessions and networking events).
* Targeted Advertising: 1/4-page color ad in the Official Conference Program with
interactive digital hyperlink.
* Digital Presence: Logo featured in the conference website sponsor gallery.
¢ Official Recognition: Corporate branding included in the Official Conference Program.
* Event Signage: Logo included on collective "Thank You" displays in high-traffic areas.
* Expo Booth Disctount: 50% off an add-on expo booth.
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ADD-ON BRANDING
OPPORTUNITIES

Add-on branding opportunities are an
exclusive benefit of our sponsor organizations.

Participant Beverage Containers - $5,000
Your single-color logo, exclusively placed on one side of the conference participant
beverage container along with the conference logo and dates on the opposite side.

Participant Bags - $5,000
Your single-color logo, exclusively placed on the conference participant bag along
with the conference logo and dates.

Participant Lanyards - $2,500
Your single-color logo, exclusively placed on the conference participant lanyard.
Choice of lanyard color to coordinate with branding.

Participant Folders - $2,500
Your single-color logo, exclusively placed on the conference participant folder along
with the conference logo and dates.

Participant Pens - $2,500

Your single-color logo, exclusively placed on the conference participant pen.

Bespoke Sponsorship & Custom Branding
Looking for a unique way to stand out? We specialize in creating tailored sponsorship packages designed to
align with your specific marketing objectives. Contact us today to build a custom experience that maximizes
your brand’s impact at the 2027 Expo.
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ADD-ON BRANDING
OPPORTUNITIES

Add-on branding opportunities are an
exclusive benefit of our sponsor organizations.

Hotel Key Card Insert - $5,000

Your logo and artwork exclusively placed in the keycard holders of the official
conference hotel (Holiday Inn — Duluth) for all participants booked in our block.

Taking You to the Next Level - $5,000

Your logo and advertising artwork displayed on the escalator glass in the DECC
atrium. Push people to your booth, tell them about your latest work and be the only
advertisement taking people to the next level for their sessions.

Official Sponsor of Conference & Expo Refreshments - $5,000
Your logo, exclusively placed in several locations on the various break refreshment
tables during the entire conference.

Official Sponsor of Friday’s Lunch - $5,000

Your logo, exclusively placed on the venue screens during Friday’s lunch service.

Official Sponsor of Saturday’s Lunch - $5,000

Your logo, exclusively placed on the venue screens during Saturday’s lunch service.

Bespoke Sponsorship & Custom Branding
Looking for a unique way to stand out? We specialize in creating tailored sponsorship packages designed to
align with your specific marketing objectives. Contact us today to build a custom experience that maximizes
your brand’s impact at the 2027 Expo.
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BE AN
EXHIBITOR

Join us for the 46th Annual Arrowhead EMS Conference and
Expo, January 20 - 24, 2027, at the DECC in Duluth. As
Minnesota’s largest and longest running show, our expo floor
is the primary destination for hundreds of providers seeking
the cutting edge in techniques and technology.

This is your most effective opportunity of the year for direct
marketing and brand exposure. We take pride in delivering a
diverse audience that blends front line clinicians with the
service leaders who drive purchasing decisions. By exhibiting,
you are not just purchasing a booth. You are gaining a
platform to inform your sales strategy for the year while
supporting the high quality education that improves patient
outcomes across the Midwest.

We are committed to building an event that meets your
specific goals. If you do not see exactly what you are looking
for in these pages, please reach out to our team to build a
custom opportunity that fits your brand.

We are honored to have your participation and thank you for
your continued support of the EMS community.
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EXHIBITOR
INFORMATION

SCHEDULE

Thursday, January 21 Friday, January 22 Saturday, January 23
Exhibitor Setup Exhibitor Final Setup & Exhibit Hall Open
8:00am - 4:00pm Networking 9:15am - 2:00pm

7:00am - 9:00am

Vehicle spaces will be scheduled based Exhibitor Teardown

on location. Schedule will be available All exhibit materials must be in place 2:00pm - 4:00pm
by the first of the year. by 800am and staff should be at
booths by 9:00am. Exhibit must remain intact and
staffed for the entire duration of the
Exhibit Hall Open exhibit hours. Early departures are
9:15am - 6:00pm not allowed. Vehicle exhibitors are

subject to the provided exit schedule.

ExHIBITOR SPACE INCLUDES

* Complete Booth Prep: Draped display area with a skirted table and two chairs, or tape marked
vehicle space.

* Professional Access: Two dedicated expo staff badges per booth.

¢ All-Inclusive Utilities: Complimentary high-speed WiFi and dedicated electrical service at every
booth and vehicle station.

* Premier Venue: 28,000 square feet of high-energy indoor space designed for optimal traffic flow to
1,000+ participants.
* Seamless Logistics: Convenient, ground-level access for streamlined loading and unloading.

NEW INCLUSIONS FOR 2026!

* Lunch on Friday and Saturday: Booth staff will have access to participate in lunches with the
participants on Friday and Saturday. Additional Staff Badges are $75 and include lunch.

* Required Vehicle Washing on Arrival: We hear you. We will have a small team to wash
vehicles on arrival. It is important that you arrive on time, but our team will spray off and provide and
initial rough dry for your vehicle. Final detailing and wipe down will be your responsibility.
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EXHIBITOR
INFORMATION

BootH AvaILABILITY, SizEs & PRICING

Exhibit Booth 8'x10’ Vehicle Space 12’x30’ Other
Early Bird Rate: $1,250 Early Bird Rate: $2,000 Additional Staff Badges
Available until 31 October 2026 Available until 31 October 2026 $75

Regular Rate: $1,500 Regular Rate: $2,500

Custom SPACE REQUESTS

We recognize that some organizations require tailored solutions to maximize their impact. Our team is
available to discuss custom space requirements and specialized branding opportunities. Please reach out to us to
design a partnership package that perfectly aligns with your goals for 2027.

ExHIBITOR LOGISTICS

The booth fee covers your designated footprint only. The following are not included and must be managed via
the DECC Exhibitor Portal:

* Furnishings: Carpet, tables, chairs, and display materials.

e Services: Shipping, rigging, and booth assembly.

* Maintenance: Daily cleaning of your exhibit space.

HoteLs, TRAVEL AND ExPo LOGISTICAL SUPPORT

To ensure a seamless experience, we have secured discounted rates at local hotels; however, these rooms are in
high demand and typically sell out months in advance, so we encourage you to book through our website links
early. Our team is here to support your success in Duluth and can provide guidance on everything from booth
logistics to local services that will help your exhibit stand out. Please reach out to our staff at any time for
support as you prepare for the 2027 Expo.
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REGISTRATION
AND POLICIES

SECURE YOUR SPACE

Exhibitor registration is conducted exclusively online at www.goingthedistanceforems.com. Please note that booths
are assigned on a first-come, first-served basis. To guarantee your preferred location, both a fully executed
contract and payment in full are requested at the time of booking. If you require assistance with the registration
software, our team is available to guide you through the process.

PAYMENT TERMS

We accept Visa, Mastercard, and Discover via our secure web portal for immediate processing. If you prefer to
pay by check, your booth selection will remain pending until payment is received.

Mail check payments to:
Arrowhead EMS Association
4219 Enterprise Circle
Duluth, MN 55811

CANCELLATION PoLicy

+ Full refund if requested in writing by November 30, 2026
+ 50% refund if requested in writing by December 31, 2026
+ No refunds after January 1, 2027

DuLutH ENTERTAINMENT CONVENTION CENTER

Exhibitors must comply with all Duluth Entertainment Convention Center (DECC) policies. Additional
materials and venue resources can be found at decc.org/ exhibitor-info-resources-exhibit.

Please note: Arrowhead EMS reserves the right to adjust the expo hall layout or booth locations at any time.
The floor plan will be finalized in early January.
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For More Information:

Sarah Zayas
218.726.0070
sarah@arrowheadems.com
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